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MCom Course/ Specialisation

Credit for assessment

Criteria

Data Analysis Core Course

COMM5000 2 Data Literacy for Business

Relevant Data/Statistics course

MCom Business Elective

COMM5555 2 MCom Elective

Relevant Business course

Business Elective 2 Coding for Business

COMM5007 2 Coding for Business

Relevant Python course

ACCTES 2 Accounting

ACCT5930 2 Financial Accounting

Relevant Accounting course

COMMGS 2 Global Sustainability and Social
Impact

COMM5205 2 Leading Change for
Sustainability

Relevant Sustainability course

COMMKS 2 Strategy and Innovation

ECON5103 2 Business Economics

Relevant Economics course

ECONFS 2 Economics and Finance

ECON5103 2 Business Economics
FINS5512 2 Financial Markets and Institutions

Relevant Economics and Finance courses

FINSCS 2 Finance

FINS5512 2 Financial Markets and Institutions

Relevant Finance courses

FINSQS 2 Financial Technology

FINS5512 2 Financial Markets and Institutions

Relevant Finance courses

INFSKS 2 Business Analytics

INFS5700 2 Introduction to Business Analytics

Relevant Business Analytics course

INFSNS 2 Cybersecurity, Risk and Privacy

INFS5917 2 Managing Cloud and Network
Security

Relevant Cybersecurity course

INFSTS 2 Digital Transformation

INFS5602 2 Digital Capabilities for Business

Relevant Digital Transformation course

MARKGS 2 Marketing Analytics
MARKTS 2 Marketing

MARK5700 2 Elements of Marketing
MARK5700 2

Relevant Marketing course




