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Course Detalls

Credit Points 12

Summary of the Course

A brand is a fluid entity — never entirely in an organisation’s control. This is because customers ‘own’
brands. The best brand managers therefore study people. They consider brands in culture and brands
as cultures. Nothing happens by chance. This course offers you theories and techniques for studying

brand cultures. These theories and techniques will ultimately make you a better brand manager.

The course provides you with the opportunity to develop, hone and consolidate disciplinary skills and



Assessment

Assessment Tasks

Assessment task Weight Due Date Student Learning
Outcomes Assessed

Weekly clinic presentations 35% Not Applicable 1,2,3,4,5

Essay 40% Not Applicable 1,2,3,4,5

Brand audit 25% Not Applicable 1,2,3,4,5

Assessment Details

Assessment 1: Weekly clinic presentations

Start date: Not Applicable

Details:

Students will complete seven short presentations on weekly topics. The teams of 4 (assigned each
week) will have time in class to prepare a presentation from lecture and reading material. Each week

your team’s presentation will receive a mark out of 5. Your team for that week will receive the same mark

but your mark will be recorded individually and your total (out of 35) will come from all the marks

achieved by the different teams you work with through the 7 weeks.

Students will receive oral feedback each week and indicative marks for each assignment weekly through

the Learning Management System.

Additional details:

Please see detailed description and due dates in the assessment section on Moodle.

Turnitin setting: This is not a Turnitin assignment

Assessment 2: Essay
Start date: Not Applicable
Details:

3,000 word essay.

Students will receive written feedback and a numerical grade.

Additional details:

Please see detailed description and due dates in the assessment section on Moodle.

MDIA5030 Term 3, 2020 published at 05-08-2020 // © University of New South Wales, 2020




Turnitin setting: This assignment is submitted through Turnitin and students do not see Turnitin
similarity reports.

Assessment 3: Brand audit

Start date: Not Applicable

Details:

1,000 words. This is the final assessment task.

Students will receive written feedback and a numerical grade.

Additional details:
Please see detailed description and due dates in the assessment section on Moodle.

Turnitin setting: This is not a Turnitin assignment
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Resources

Prescribed Resources

Weekly readings are posted on Moodle.

Recommended Resources

Weekly readings are posted on Moodle.

Course Evaluation and Development

In addition to the quantitative MyExprience survey, course feedback will be collected through a short in

class qualitative survey. Past recommendations have contributed to changes to class and assessment
materials.
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support
hours are 8:00am — 10:00pm on weekdays and 9:00am — 5:00pm on weekends (365 days a year). If you
are unable to submit your assignment due to a fault with Turnitin you may apply for an extension, but you
must retain your ticket number from External Support (along with any other relevant documents) to
include as evidence to support your extension application. If you email External Support you will
automatically receive a ticket number, but if you telephone you will need to specifically ask for one.
Turnitin also provides updates on their system status on Twitter.

Generally, assessment tasks must be submitted electronically via either Turnitin or a Moodle
assignment. In instances where this is not possible, it will be stated on your course’s Moodle site with
alternative submission details.

For information on how to submit assignments online via Moodle: https://student.unsw.edu.au/how-
submit-assignment-moodle
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the



understand your rights and responsibilities as a student at UNSW

* be aware of plagiarism, copyright, UNSW Student Code of Conduct and Acceptable Use of
UNSW ICT Resources Policy

* be aware of the standards of behaviour expected of everyone in the UNSW community

locate services and information about UNSW and UNSW Library

Some of these areas will be familiar to you, others will be new. Gaining a solid understanding of all the
related aspects of ELISE will help you make the most of your studies at UNSW.
http://subjectguides.library.unsw.edu.au/elise/aboutelise
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