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Course Overview

Staff Contact Details

Convenors

Name Email Availability

mailto:sam@unsw.edu.au
https://www.arts.unsw.edu.au/sam




Assessment

This is provided as a general guide - please see Moodle for assessment detail.

Note: Assignment 2 and 3 must be submitted in order to pass this course.

Assessment Tasks

Assessment task Weight Due Date Student Learning
Outcomes Assessed

Online reflective writing task 5% Not Applicable 1, 2

Critical Analysis 45% Not Applicable 1, 2, 3, 4, 5



Start date:



Attendance Requirements

Attendance will be taken. 7 out of 9 lectures, tutorials and web forums must be attended in order to pass
this course.

Course Schedule
View class timetable

Timetable 

Date Type Content
Week 1: 15 February - 19
February

Lecture Introduction to commercial creativity and a
creative concept.

Refer to Moodle for further details.
Studio What makes a good ad. Introduction to the

creative brief. 

You will receive your first creative briefs to work on
for your portfolio.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 2: 22 February - 26
February

Lecture Creative thinking and creative practice. 

Refer to Moodle for further details.
Studio Bring your initial creative concepts for the first

portfolio clinic.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 3: 1 March - 5
March

Lecture Making meaning.

Refer to Moodle for further details.
Studio The second portfolio clinic.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 4: 8 March - 12
March

Lecture Understanding people, understanding insight. 

Refer to Moodle for further details.
Studio The third portfolio clinic. 

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 5: 15 March - 19
March

Lecture Telling powerful brand stories. 

Refer to Moodle for further details.

MDIA2005 Term 1, 2021 published at 07-01-2021 // © University of New South Wales, 2021
6

http://timetable.unsw.edu.au/2021/MDIA2005.html


Studio The fourth portfolio clinic.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 6: 22 March - 26
March

Reading Flex week - no classes.

Week 7: 29 March - 2
April

Lecture Agencies and clients: the working relationship.

Refer to Moodle for further details.
Studio The fifth portfolio clinic.

Refer to Moodle for further details.

 
Online Activity Refer to Moodle for further details.

Week 8: 5 April - 9 April Lecture Creativity in an evolving media landscape. 

Refer to Moodle for further details.
Studio The final portfolio clinic.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.

Week 9: 12 April - 16
April

Lecture Pitching your ideas.

Refer to Moodle for information.
Studio The portfolio and pitch preparation. 

Refer to Moodle for more information.
Online Activity Refer to Moodle for information.

Week 10: 19 April - 23
April

Lecture The future of the creative concept.

Refer to Moodle for further details.
Studio The portfolio pitch.

Refer to Moodle for further details.
Online Activity Refer to Moodle for further details.
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Resources

Prescribed Resources 

The advertising concept book - Barry, P. (2016)

This is highly recommended.  While you do not have to buy it, it will be immensely helpful to you if you
do.

Recommended Resources

Please refer to Moodle for sources.

Course Evaluation and Development

The course convenor and tutors welcome informal feedback about the course throughout the semester.
Furthermore, students are encouraged to participate in online feedback surveys later in the semester. An
email will be sent to all students advising when, where, and how to provide feedback.

Please take the time to provide feedback. In recent years the course has been changed as a result of
student input. For example, the course assessment has been changed from a group assignment to an
individual creative portfolio assignment.
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Submission of Assessment Tasks

Turnitin Submission



Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the



understand your rights and responsibilities as a student at UNSW
be aware of plagiarism, copyright, UNSW Student Code of Conduct and Acceptable Use of
UNSW ICT Resources Policy
be aware of the standards of behaviour expected of everyone in the UNSW community
locate services and information about UNSW and UNSW Library

Some of these areas will be familiar to you, others will be new. Gaining a solid understanding of all the
related aspects of ELISE will help you make the most of your studies at UNSW. 
http://subjectguides.library.unsw.edu.au/elise/aboutelise
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https://www.arts.unsw.edu.au/current-students/academic-information/protocols-guidelines/
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